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POST GRADUATE PROGRAMME IN MANAGEMENT 

Academic Year: 2021-22 | Term: <XX> 

STRATEGIC BUSINESS ETHICS 

 
 

Credits: <<Enter course credits here>>         

Course instructor: Prof. Jose Arturo Garza-Reyes 

Email: J.Reyes@derby.ac.uk  | Phone: XX 

Consultation hours: 10 

 

 
Course Introduction: 

Professional business people play an important role in modern society. They build corporate 
organisations and create businesses that benefit humankind, and their work can affect public 
health, safety, and can influence business practices and even politics. In this context, business 
professionals’ work has a far-reaching impact on society and its environment. Therefore, they must 
conduct themselves under a strict code of ethics that allows them to enhance society’s welfare. In 
this line, organisations have learned that unethical actions can be costly, both legally, and from the 
perspective of brand image and reputation. 

Business and corporate ethics apply to all aspects of business conduct and examine ethical 
principles and problems that are relevant to the conduct of individuals and entire organisations. In 
this course, participants will study what business ethics is and why doing the right thing is 
important and, essentially, why ethical standards in the workplace matter. The course will help 
participants to address and help colleagues and employees to recognise and solve ethical issues 
and dilemmas that can arise as part of their day-to-day work as well as support ethical decision 
making within a workplace. The course also addresses how companies can develop and encourage 
an ethical culture that makes a positive impact on all its stakeholders. 
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Course Objectives: 

At the completion of this course, students will be able to  

• Develop a critical appreciation and understanding of the definition and the theoretical 
foundations of business ethics; 

• Re-examine their knowledge of business and economic concepts from an ethical 
perspective; 

• Apply systematic ethical reasoning to recognize and solve ethical dilemmas and issues in 
that business professionals may encounter in their organizations; 

• Reflect on and critically examine their own values and the importance of the ethical 
dimension in in business and workplace decision making. 

S# Course Learning Outcomes Programme Goals Achieved by the Course 

1 

Develop a critical appreciation and 
understanding of the definition and the 
theoretical foundations of business 
ethics; 

1a. Displaying skills required to lead and 
manage in organizational contexts. 

2 
Re-examine their knowledge of 
business and economic concepts from 
an ethical perspective; 

1b. Demonstrating an ability to be creative and 
innovative in any organizational or 
entrepreneurial context. 

3 

Apply systematic ethical reasoning to 
recognize and solve ethical 
dilemmas and issues in that business 
professionals may encounter in their 
organizations; 

2b. Demonstrating ability to apply 
multidisciplinary thinking to address managerial 
challenges and opportunities. 

4 

Reflect on and critically examine their 
own values and the importance of the 
ethical dimension in in business and 
workplace decision making. 

3a. Demonstrating ability to identify the central 
problem/issue in a decision-making situation, 
gather relevant information, and apply 
appropriate tools to arrive at a solution. 
 
3b. Demonstrating an ability to make reasoned 
choices in ambiguous and less structured 
managerial situations. 

 

Pedagogy:  

The course is predominantly based on interactive lectures and cases study. The interactive lectures 
will contribute to theory building and will be supported by cases study that students will solve, 
present and/or discuss either individually or in groups. The theory-building lectures will also give 
the participants the opportunity to discuss and debate the business ethics theory based on their own 
views and experiences, which they will be encouraged to share with the rest of the group. Lectures 
will also be supplemented with reading material related to the topics reviewed. Other pedagogical 
tools such as online polls and surveys will also be used to support the sessions and the participants’ 
learning. 
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Course material: 

Reference Book 

• Martin, M.W., Schinzinger, R. (2009), Introduction to Engineering Ethics, 2nd ed. McGraw-Hill 
Higher Education, New York, NY, ISBN: 978-0-07-248311-6 

URL: https://www.amazon.co.uk/Introduction-Engineering-Ethics-Basic-Tools/dp/0072483113 

Reference Articles 

• Harvard Business Review articles as provided by the tutor 

Course prerequisites: 

None 

Subscription caps (if any): 

Not Applicable 

 
Evaluation scheme: 

Evaluation Component Type 
(Individual/Group) Weightage Remarks, if any 

Component C1 End-term Exam 
(Individual) 100% 

Open Book Exam 
Based on a 

Business Ethics 
Case Study 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

https://www.amazon.co.uk/Introduction-Engineering-Ethics-Basic-Tools/dp/0072483113
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S# Course Learning Outcomes Assessed 
in C1 

Assessed 
in C2 

Assessed 
in C3 

Assessed 
in C4 

1 

Develop a critical appreciation and 
understanding of the definition and the 
theoretical foundations of business 
ethics; 

 N/A N/A N/A 

2 
Re-examine their knowledge of 
business and economic concepts from 
an ethical perspective; 

 N/A N/A N/A 

3 

Apply systematic ethical reasoning to 
recognize and solve ethical 
dilemmas and issues in that business 
professionals may encounter in their 
organizations; 

 N/A N/A N/A 

4 

Reflect on and critically examine their 
own values and the importance of the 
ethical dimension in in business and 
workplace decision making. 

 N/A N/A N/A 

 

Session-wise course outline: 

Session 
Number Topics covered Case (if any) Pre-class readings 

(HBR Articles) 

1 Introduction to Ethics and 
Business Ethics 

 READING. What’s the 
Matter with Business 
Ethics? 

2 Responsible Professionals, 
Professions and Corporations 

 READING. The Truth 
About CSR 
READING. Being an 
Ethical Business in a 
Corrupt Environment 

3 Moral Reasoning and Ethical 
Dilemmas / Code of Ethics 

 READING. The Ethical 
Dilemma at the Heart 
of Big Tech Companies 

4 Rights and Responsibilities of 
Business Professionals / 
Whistleblowing 

 READING. Ethics in 
Practice 5 

6 

Introduction to Environmental 
Ethics / Environmental Moral 
Frameworks and 
“Greenwashing” 

 READING. Yes, 
Sustainability Can Be a 
Strategy 

7 End of course evaluation   
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About the instructor: 

Prof. Jose Arturo Garza-Reyes is a Professor of Operations Management and 
Head of the Centre for Supply Chain Improvement at the University of Derby, 
UK. He is actively involved in industrial projects where he combines his 
knowledge, expertise and industrial experience in operations management to 
help organizations achieve excellence in their internal functions and supply 
chains. He has also led and managed international research projects funded by 
the British Academy, British Council, European Commission and Mexico’s 

National Council of Science and Technology (CONACYT). As a leading academic, he has 
published over 200 articles in leading scientific journals, international conferences and seven 
books. Prof. Garza-Reyes is Associate Editor of the Int. J. of Operations and Production 
Management, Associate Editor of the Journal of Manufacturing Technology Management, Editor 
of the Int. J. of Supply Chain and Operations Resilience and Editor-in-Chief of the Int. J. of 
Industrial Engineering and Operations Management. Areas of expertise and interest for Professor 
Garza-Reyes include general aspects of operations and manufacturing management, business 
excellence, quality improvement, and performance measurement. 

https://www.derby.ac.uk/staff/jose-garza-reyes/  
https://www.joseagarzareyes.com/  
https://www.linkedin.com/in/prof-jose-arturo-garza-reyes-42225323/ 
https://www.researchgate.net/profile/Jose_Arturo_Garza-Reyes 
https://scholar.google.co.uk/citations?user=lwS0V6wAAAAJ&hl=en 
 

Template last edited August 9, 2020. 

https://www.derby.ac.uk/staff/jose-garza-reyes/
https://www.joseagarzareyes.com/
https://www.linkedin.com/in/prof-jose-arturo-garza-reyes-42225323/
https://www.researchgate.net/profile/Jose_Arturo_Garza-Reyes
https://scholar.google.co.uk/citations?user=lwS0V6wAAAAJ&amp;hl=en
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Appendix 1: PGPM Programme Goals 

Programme Goals Programme Outcomes 

1. LEADERSHIP AND 
ENTREPRENEURIAL 
SKILLS 

1a. Displaying skills required to lead and manage in organizational contexts. 

1b. Demonstrating an ability to be creative and innovative in any organizational or entrepreneurial 
context. 

2. MANAGEMENT 
COMPETENCY - 
FUNCTIONAL AND 
INTEGRATIVE 

2a. Displaying knowledge and understanding of all functions of management. 

2b. Demonstrating ability to apply multidisciplinary thinking to address managerial challenges 
and opportunities. 

3. DECISION MAKING 3a. Demonstrating ability to identify the central problem/issue in a decision-making situation, 
gather relevant information, and apply appropriate tools to arrive at a solution. 

3b. Demonstrating an ability to make reasoned choices in ambiguous and less structured 
managerial situations. 

4. COMMUNICATION 
SKILLS 

4a. Displaying effective oral and written communication, and professional presentation skills. 

4b. Demonstrating professional approach in interacting with others. 

5. ETHICAL 
REASONING 

5a. Demonstrating ability to make business decisions based on ethical considerations and 
awareness of responsibilities to all relevant stakeholders including society and environment. 

6. INTERPERSONAL 
AND TEAM SKILLS 

6a. Developing interpersonal skills to effectively engage with a diverse set of people and contexts. 

6b. Demonstrating an ability to work in teams. 

 


