
Acquire the in-demand Business 
Analytics skills without leaving your job

Post Graduate Certificate Programme 
in Business Analytics & Applications



“Analytics today is the bedrock
of any growing business”

- Sumit Puri, Chief Information Officer, Max Healthcare

Analytics is going to drive businesses 
for the next decade right from the 
way they sell, manage their finances, 
operate, audit, report, interact with 
customers, product design and 

pricing and the list goes on

“
”Kavita Dwivedi, Head, Enterprise Analytics, Vodafone
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IIM Trichy - Director’s Message

Dr. Bhimaraya Metri
Director

At IIM Tiruchirappalli, we aim to create socially sensitive, value-driven 
corporate leaders who combine the best global practices with a desire to 
create a positive impact on the immediate community of which they and 
their organizations are a part of.

We are committed to provide high quality management education and 
consultancy services through our wide array of offerings under executive 
education and consulting. These services give both executives and 
organizations an opportunity to hone their skills and abilities, become 
more agile and build valuable competencies to achieve superior 
performance.

Today, management practice is posed by various contingencies in form of structural 
adjustments, competition, innovation, public-private partnership to name a few. While we see 
such a churn, we aim to create future leaders who both can understand and contribute to their 
organizations in becoming nimble and market leaders. 

In 2017, operating from our state-of-the-art permanent campus, we embark on a journey to 
build IIM Tiruchirappalli into a B-School of international repute.
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BUSINESS
ANALYTICS

Improves the decision
making process

Transform RAW DATA
into useful information

Enables real-time analysis
with quick navigation

Helps identify waste
in the system

Reduces the risk of
bottlenecks

Helps businesses to
improve Strategy

Traditionally, companies have used time-consuming models to define how the business operates and
works toward its goals. However, with the increasing amounts of data available to companies today,
these models are no longer effective at keeping businesses moving in the right direction.

Processes gets delay when businesses make the wrong move. That wrong move could mean
delaying a decision because there was not enough information to make it, or powering forward with a
big new idea because there was too little information. That's why analytics has become such a key
tool in guiding business decisions today.

With more information at companies' fingertips, it's easier to empower a team to make quick decisions.
Fast movement and development is important for a business if it wants to stay ahead of the competition.
Equally important is careful consideration of each decision. Business Analytics can be used to ingrain
smart decision-making into company culture.

More likely to have
top-quartile financial

performance

More likely to make
“faster decision than

competition”

More likely to
execute decisions as

intended

More likely to use data
very frequently when

making decisions

IIM
TRICHY

�ानम् अन�तम्

The companies that use analytics best are…

Analytics Industry in India

Source: https://analyticsindiamag.com/analytics-india-salary-study-2019-by-aim-analytixlabs/

Source: https://analyticsindiamag.com/wp-content/uploads/2017/07/Analytics-India-Industry-Study-2017.pdfPage 05

The median analytics salary in India for the year ending 
2018-19 was at INR 12.6 Lacs across all experience levels 
and skill sets.

12.6
lakhs

Analytics professionals earn 26% more than software
engineers in India.26%

Analytics industry in India, currently estimated to be $2.03 
Billion annually in revenues, is growing at a healthy rate of 
23.8% CAGR

23.8%

There is shortfall of more than 97000 employees skilled in 
Analytics & Data Science in India

97000
jobs

Of the $2 billion annual inflow to analytics industry – almost 
12% can be attributed to advanced analytics/ predictive mod-
eling and Data science

12%
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Benefits of Business Analytics

BUSINESS
ANALYTICS

Improves the decision
making process

Transform raw
data into

useful information

Enables real-time
analysis with

quick navigation

Helps identify waste
in the system

Reduces the risk of
bottlenecks

Helps businesses to
improve Strategy

Traditionally, companies have used time-consuming models to define how the business operates and
works toward its goals. However, with the increasing amounts of data available to companies today,
these models are no longer effective at keeping businesses moving in the right direction.

Processes get delayed when businesses make the wrong move. That wrong move could mean
delaying a decision because there was not enough information to make it, or powering forward with a
big new idea because there was too little information. That's why analytics has become such a key
tool in guiding business decisions today.

With more information at companies' fingertips, it's easier to empower a team to make quick decisions.
Fast movement and development is important for a business if it wants to stay ahead of the competition.
Equally important is careful consideration of each decision. Business Analytics can be used to ingrain
smart decision-making into company culture.



The companies that use analytics best are...
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Understand the past, predict the future and drive execution

source:- https://www.bain.com/insights/big_data_the_organizational_challenge

Types of Analytics Capabilities

More likely to have
top-quartile financial

performance

More likely to make
faster decision than

competition

More likely to
execute decisions as

intended

More likely to use data
very frequently when

making decisions

Data

Decision Support

Decision Automation

Action

Analytics Human Input

Descriptive 
What happened?

Diagnostic
Why did it happened?

Predictive
What will happen?

Prescriptive
What should I do?

Source: Gartner, 2014.
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About the Programme

Post Graduate Certificate Programme in Business Analytics & Applications

Post Graduate Certificate Programme in Business Analytics and 
Applications is a 1 year programme offered by "Indian Institute of 
Management Tiruchirappalli (IIM Trichy)". It is designed to help 
working professionals to learn the required skills and knowledge for 
asking meaningful questions, addressing it with analysis of data, and 
finally make decisions with insights gained from the analysis. The 
programme provides a framework for transforming data into business 
acumen to create an effective business decision making process. 



BUSINESS
ANALYTICS

Improves the decision
making process

Transform RAW DATA
into useful information

Enables real-time analysis
with quick navigation

Helps identify waste
in the system

Reduces the risk of
bottlenecks

Helps businesses to
improve Strategy

Traditionally, companies have used time-consuming models to define how the business operates and
works toward its goals. However, with the increasing amounts of data available to companies today,
these models are no longer effective at keeping businesses moving in the right direction.

Processes gets delay when businesses make the wrong move. That wrong move could mean
delaying a decision because there was not enough information to make it, or powering forward with a
big new idea because there was too little information. That's why analytics has become such a key
tool in guiding business decisions today.

With more information at companies' fingertips, it's easier to empower a team to make quick decisions.
Fast movement and development is important for a business if it wants to stay ahead of the competition.
Equally important is careful consideration of each decision. Business Analytics can be used to ingrain
smart decision-making into company culture.

More likely to have
top-quartile financial

performance

More likely to make
“faster decision than

competition”

More likely to
execute decisions as

intended

More likely to use data
very frequently when

making decisions

IIM
TRICHY

�ानम् अन�तम्

The companies that use analytics best are…

Program Highlights

Peer networking at campus immersion

Two campus visits for a total of five days

D2D (convenient direct to device learning)

Comprehensive project at the end of the program

Pedagogy based on simulations and experiential learning

Case study based learning 

Program Objectives
Analyse and represent the data in a manner that is useful and easier to 
understand

Read, understand and interpret analytics reports

Perform analytics and use the insights for better decision making

Create dashboards and user-friendly tools for analytics

Understand the challenges in implementing an analytics study

Alumni status of IIM Trichy 
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Programme Content

Who should attend?

I.  Analytics Essentials

1. Fundamentals of Business Statistics

2. Data collection methods

3. Visualization and Storytelling with data

4. Operations Research for Business

1. Business Intelligence and Analytics with Power BI

2. Predictive Modelling with R

3. Data Mining with SPSS

4. Python Programming for AI and ML

II.   Analytics Tools & Techniques

III.   Applications of Analytics 

1. Financial Analytics

2. People Analytics

3. Marketing Analytics

4. Operations and Supply Chain Analytics

- Working Professionals or aspiring executives desiring to improve their analytical 
   capability for effective decision making should take up this program. 

- Candidates with a zeal to learn Analytics and its business applications are also
   encouraged to apply.

5. Risk Analytics

IV. Capstone Project

Page 10
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Pedagogy

The program will be offered in a hybrid mode with two in-campus modules and the rest 
delivered in a synchronous learning mode. The synchronous learning classes will be 
spread over 45 weeks with 3 hours of contact time per week.

Pedagogy for this program will be a mix of lectures, case-based discussions and 
hands-on training. Participants are required to read the various course materials, 
assimilate and participate in the class discussions. Participants will get an exposure 
of using software tools such as Microsoft Excel, Tableau, PowerBI, SPSS, R and 
Python.

Course evaluation will involve assessments for each module. Participants will also 
undertake an application project (preferably from the organization where they are 
working) to demonstrate the understanding of the concepts learnt in this program.

Please note: Campus modules and virtual classroom sessions will be dependent on the prevailing situation



Last date of online application submission:  

Within 10 days from offer

10th January 2021

6th December 2020

Last date to pay first installment:                  

Commencement of classes:                         

Program Fees Rs /- + Application Fee Rs 1, 00/- + GST2,67,000 5

Easy EMI and Loan Options Available

Fees Structure

Installment pattern

Before 1st term
92,000 + GST

Before 2nd term
55,000 + GST 55,000 + GST

Before 3rd term Before 4th term
65,000 + GST

Synchronous learning classes will be held once every week.

Days: Sunday          Timings: 10:00 AM to 01:15 PM
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Important Dates

Bachelor's Degree, with at least 50% marks or equivalent CGPA (45% in case of
the candidates belonging to SC/ST/PWD) awarded by

- Minimum post-qualification experience of 1 year is desirable

a) Universities incorporated by an act of the central or state legislature in India or
    other educational institutions established by an act of Parliament or, 

Eligibility

Class Schedule

b) Institutions declared to be deemed as a University under Section 3 of the
    UGC Act, 1956, or,

c) Possess an equivalent qualification recognized by the Ministry of HRD,
    Government of India

- Selection will be based on an assessment of the candidate’s profile
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“Post Graduate Certificate in Business Analytics & Applications” for 
those who successfully complete the prescribed course of study and fulfill 

all other academic requirements.

Certification

SPECIMEN
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Programme Directors Profile
Dr. Satish S. Maheswarappa is a professor and Chairperson, Executive 
Education and Consulting (EEC) at Indian Institute of Management 
Tiruchirappalli. He has doctoral degree in marketing from Indian Institute of 
Technology Madras and Post Graduate Diploma in Management from Indian 
Institute of Management Ahmedabad. Before joining Indian Institute of 
Management Tiruchirappalli, he worked as Professor of Marketing at Indian 
Institute of Management Lucknow. Prior to joining academics, he worked for 
over a decade in the corporate in the domain of business development and 
marketing across consumer goods, pharma and IT sectors.

Dr. Gajanand M S is a faculty of Operations Management and Decision 
Sciences at the Indian Institute of Management Tiruchirappalli. He holds a 
bachelor's degree in Industrial Engineering from the College of Engineering 
Guindy, Anna University, Chennai and a Ph.D. from the Department of 
Management Studies, Indian Institute of Technology Madras. He worked for 
Ernst and Young Global Shared Services, Bangalore before joining the 
Ph.D. programme.

At IIM Tiruchirappalli, he teaches students at the Master's and Doctoral level, including working 
Executives at the Chennai Campus. He offers courses on Operations Research, Operations 
Management, Decision Analysis for Managers, Business Intelligence and Analytics, 
Simulation-Based Analytics and Optimization and Heuristics.

Dr. Gajanand has also taught in various Management Development Programmes and Faculty 
Development Programmes. He believes in the concept of "learning-by-doing" and adopts the 
same through his experiential learning pedagogy.
His research interest is in the field of Distribution planning and Green logistics, and has various 
publications in reputed International Journals and leading International Conferences. He is one 
among the editors of the book titled “Sustainable Operations in India”. He is also a Lifetime 
Member of the Operational Research Society of India (ORSI) and the Society of Operations 
Management (SOM). 

Dr. Satish has conducted training and consulting activities for the senior management 
and board level executives for over one decade. He has conducted management 
development programmes for private sector companies, public sector organizations 
and to government officers. He is proficient in marketing, brand building and 
management, digital and social media marketing and marketing analytics. Presently 
as chairperson of EEC, developing capabilities for hybrid delivery model, associating 
with corporate sector for short and long duration programmes both customized and 
general management. Dr. Satish has published in reputed international journals in the 
area of online consumer behaviour, consumer socialisation, electronic 
word-of-mouth, strategies to counter anti-branding activity, consumer decision 
making, etc.



IIM Tiruchirappalli (IIMT) is one of the fastest growing second 
generation IIMs with a full-fledged state-of-the-art campus spread over 
176 acres. Started in 2011, the institute has established its name as 
one of the premier management institutions with capabilities in creating 
and disseminating management knowledge. The institute has 33 faculty 
members with strong academic and industrial experience. Faculty 
members are from leading management educational institutions both 
from India, like IIMs and IITs, and also from foreign universities. The 
institute, apart from running flagship Post Graduate Programme in 
Management, also has doctoral programmes and post graduate 
programmes in business management for working managers.  

IIM Tiruchirappalli was conferred with the Leadership & Innovation Award: 2020 in the 
Business School Category by the Higher Education Forum (HEF) at the 11th HEF 
Annual Convention. The Institute is placed 7th among top B-Schools in 
Outlook-ICARE India MBA Rankings 2020.

IIM Tiruchirappalli has been placed at 15th rank by the National Institutional Ranking 
Framework, Ministry of Human Resource Development, Government of India (2020) in 
the category of Management Institutions.

The e-Learning Center of Executive Education and Consultancy (EEC) furthers the 
mission of IIMT to reach out to aspiring executives keeping in mind their time and 
location constraints. The e-learning programmes enable IIMT to foray into the online 
Executive Education space with a single-minded focus to make quality management 
education contemporary, conveniently accessible and affordable.
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About IIM Trichy



Jaro Education is a leading Ed-Tech company and pioneer in the executive 
education space with more than 1 Lakh 50K alumni. Jaro has partnered with 
various Top B-Schools, Universities and Premium Institutes nationally as well 
as Internationally and has received multiple National Level awards for its 
exceptional contribution in education sector.

Contact Us

Ms.Sajeela
0431-2505025

IIM Trichy Executive Education Jaro Education
Program Experts

Email: eec@iimtrichy.ac.in
website: https://www.iimtrichy.ac.in/iim_trichy_programs

Email: connect@jaro.in
https://www.jaroeducation.com/iimtrichy/business-analytics

Anand Krishnan
9043001261

Tanmay Jain
8291968314

About

Page 16

& Consulting Office




