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Press Release 

IIM Tiruchirappalli Successfully Completes Final Placements 2015 
IIM Tiruchirappalli (IIMT) has successfully completed final placements for the 2013-15 batch of the two year 
post graduate programme in management. All 103 students registered for final placements have been placed.  

Prominent recruiters from various sectors such as BFSI, Healthcare & Pharma, Oil & Gas, FMCG & Home 
Appliances, IT/ITeS & Analytics, Consulting, Media, Maufacturing & Logistics, Sales and Marketing, 
Strategy, Banking and Finance, Operations and Project Management participated in the institute’s final 
placement process. Some of the recruiters who participated in the process include Berger Paints, BPCL, CBC, 
Dabur, Decathlon, HCL, HCL – SSJV, ICICI Bank, KPMG, L&T, LatentView, Mahindra, TAFE, ANZ, Aryaka 
Networks, Aspire IT Systems, BIG FM (Reliance Broadcast Network Ltd), CCD Beverages, CRISIL, Dr. 
Agarwal Eye Hospitals, Dun & Bradstreet, Evalueserve, Future Supply Chain, Greenway Appliances, Hansa 
Cequity, Housing.com, ICICI Prudential, Indus Valley Partners, Infosys Management Consulting, IQR 
Analytics, Jubilant Life Sciences, Meritus, Murugappa Group, Muthoot Home Fin India Ltd, RBS, SBI, Sonata 
Software, Stovekraft, TVS Logistics among others. 

The recruiters offered diverse and enriching profiles to the students across all functions be it finance, 
marketing, operations, HR, consulting and general management. Some of the notable profiles include Risk 
Management, Supply Chain Management, Product Manager, Capital Market Analyst, Inventory 
Management, Insurance sales, Management Consulting, Digital Marketing, Portfolio Management, 
AGM in Housing Finance, Group Management Cadre, Data Analytics, Equity Research, Rural 
Marketing, Media (Radio) Marketing and many more.  The highest annual compensation offered was Rs. 
19.50 lakhs. 
 

Average Annual Compensation (Top 10 Percentile) Rs. 16.00 Lakhs 
Average Annual Compensation (Top 20 Percentile) Rs. 14.93 Lakhs 
Average Annual Compensation (Top 50 Percentile) Rs. 13.24 Lakhs 
Average Annual Compensation (Top 75 Percentile) Rs. 12.17 Lakhs 
Average of all offers Rs. 11.32 Lakhs 

 
For the first time, we have seen instances of multiple offers per student. Three students have obtained 
multiple offers  
 

Of the three students who opted out of the campus placement process, one was on a sabbatical and has returned 
to the previous employer, one joined family business, and the third decided to seek opportunities through 
personal network. 

The successful final placement of our students is testimonial to the perseverance and determination of our 
faculty and students. IIMT has always been committed to excellence, be it faculty, programme or student. It is 
this focus on quality and rigor that has groomed our students to secure the confidence of recruiters. We are 
grateful to our recruiters for their enthusiastic support and belief. Providing higher standards of quality to the 
industry shall always be the road ahead for us. 
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Chairperson, Placement & External Relations 


